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Introduction

Video marketing has emerged as one of the most impactful tools
for insurance agencies looking to differentiate themselves in
today’s digital marketplace.

Unlike traditional marketing methods, video allows you to engage
with potential clients on a personal level. It enables you to put a
face to your business, creating an emotional connection often
missing in other forms of content. Whether you're showcasing
your agency’s culture, explaining insurance policies, or sharing
client success stories, video brings your brand to life in a way that
words alone can’t.

For insurance agencies, the stakes are high. Building trust is
critical, and video marketing offers an authentic way to earn that
trust. By showing your expertise and dedication through video, you
can reassure potential clients that they’re making the right choice.

In this guide, we’ll explore how to harness the power of video
marketing to elevate your agency’s brand, build stronger
relationships with clients, and ultimately drive business growth.
We’ll cover everything from creating engaging content to tracking
success and optimizing future efforts. Let’s get started on your
journey into video marketing, a tool that will help transform your
agency’s presence.
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How to Succeed

While video marketing can offer significant benefits, ensuring your
efforts are successful requires a few key strategies. The first key to
success is consistency. Posting one great video is not enough to
build an engaged audience. You’ll need to produce regular content
to maintain visibility and stay top of mind with potential clients.

Another critical success factor is authenticity. People want to
connect with real people, especially when making important
decisions about insurance. Avoid over-polished or overly scripted
videos that might come across as inauthentic. Instead, focus on
genuine content that shows who you are as an agency. Introduce
your team, explain policies in simple terms, and address real
concerns your clients face. Authenticity builds trust and sets you
apart from agencies that rely solely on text-heavy websites.

Finally, audience engagement is key. It’s not enough to simply post
avideo and hope for the best. Actively engage with your audience
by responding to comments, answering questions, and
encouraging interaction. Invite viewers to share their thoughts or
experiences with your agency. Engaging with your audience helps
you build a relationship and encourages viewers to keep coming
back for more of your content.
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Video Marketing

Video marketing isn't just a trend—it’s a powerful way for
insurance agencies to connect with potential clients. It
brings a human element to your brand, letting your
personality shine and allowing clients to see the faces
behind the company.

Trust is essential in insurance, and video helps build that
trust quickly by offering transparency and authenticity.

For prospective clients, videos feel more personal than
written content. People want to do business with people
they know, like, and trust, and video marketing helps
establish that connection.

Through video, you can introduce your agency, highlight
your values, and give a peek into your company culture.
These insights make viewers feel more comfortable

contacting you for their insurance needs.

érgoma Video Marketing Guide
MARKETING



Key to Success

Video content is easier to consume than long articles. Whether you’re
explaining a complicated policy or giving an agency tour, people are
more likely to watch a quick video than read through a lengthy blog
post.

It’s also an excellent tool for engaging audiences who may not have
time to read detailed information but still need to learn about your
offerings.

Videos also make sharing information faster and more efficient. Social
media platforms prioritize video content, meaning your posts with
videos are more likely to be seen and shared. This increased visibility
helps spread your message further and faster, ultimately bringing more
eyes to your agency.
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1. Introduction Videos: Create a 1-2 minute video
introducing your agency. Highlight who you are, your
experience, and what makes your agency different.

2. Client Testimonials: Ask satisfied clients to record
short video testimonials. Feature these videos on your
website and social media.

3. FAQs in Video Form: Turn frequently asked
questions into brief explainer videos. Address common
queries like "What does home insurance cover?" or
"How do claims work?"
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Plan Your Strategy

A successful video marketing campaign starts with a solid
strategy. Before jumping into production, it’s essential to
define your goals clearly.

Are you trying to raise awareness about your agency?
Generate leads? Provide educational content? Each of
these objectives requires a slightly different approach, and
having clear goals helps focus your efforts.

Knowing your target audience is key. Who are you trying to
reach? What challenges do they face, and how can your
agency solve them?

Your videos should address the pain points and interests of
your potential clients. If you’re speaking to first-time
homebuyers, for instance, you may create videos
explaining home insurance basics or how to choose the
right policy.
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Key to Success

Decide on the types of videos that best serve your strategy. You might
create educational videos, client testimonials, behind-the-scenes
footage, or even live Q&A sessions.

Each video type has its place in your overall marketing mix, depending
on the message you want to deliver.

Distribution is another critical component. Where will your videos be
posted? A well-rounded strategy includes sharing your videos across
various channels, from your website and YouTube to social media
platforms like Facebook, Linkedln, and Instagram.

Tailoring your content to each platform ensures it performs well and
reaches the right audience.
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BEST PRACTICES

Quick Wins

1. Set Your Goals: Identify what you want to achieve
with your videos. Write down specific objectives, such

as raising brand awareness or driving traffic to your
website.

2. Audience Persona: Create a detailed persona of
your ideal client. Tailor your video content to address
their specific needs and questions.

3. Video Formats: Decide on 3 video formats you can
easily produce (e.g., client testimonials, policy
explainers, team introductions) and plan a schedule for
filming and posting.
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Video Quality

High-quality video production doesn’t necessarily require a
large budget. With today’s technology, most smartphones
are equipped to record high-definition videos and
affordable editing software makes it easy to produce
polished content.

However, certain aspects like lighting, sound, and video
clarity can make or break a video, so investing a little time
in mastering these basics is essential.

Good lighting is one of the most critical factors. Natural
light is often the best, so filming near windows or outside
can improve the quality. If natural light isn’t an option,
affordable ring lights or LED panels can provide a
professional look without costing much.
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Key to Success

Audio quality is vital. Viewers are more forgiving of imperfect visuals
than they are of bad sound. Investing in a simple external microphone
can significantly improve your video’s audio, ensuring your message
comes across clearly.

Post-production is where you can add polish. Simple editing software
like iMovie, DaVinci Resolve, or Adobe Premiere can help trim
unnecessary footage, add transitions, and overlay text.

Adding subtitles or closed captions is also a smart move—not only for
accessibility but also because many viewers watch videos without
sound on social media.
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BEST PRACTICES

Quick Wins

1. Lighting Setup: Film in natural light or invest in an
affordable ring light to enhance your video’s lighting.

2.Upgrade Audio: Use an external microphone to
ensure clear, professional-quality sound.

3. Edit Videos: Use free or low-cost editing software to

cut down on unnecessary footage and add captions to
your videos.
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Engaging Content

Engaging video content doesn’t just happen—it requires
thoughtful planning and execution. The most important
rule for video marketing is keeping your content concise

and focused.

In today’s fast-paced world, attention spans are short. A
video that drags on too long risks losing its audience before
delivering the message.

Ideally, most of your marketing videos should be around 1-
2 minutes.
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Key to Success

Storytelling is also an important element of engaging video content.
Whether you’re explaining a policy, sharing a client success story, or
introducing your team, framing your content as a story helps hold your
audience’s attention.

People are naturally drawn to narratives, so use this to your advantage
by creating videos that tell a cohesive story from start to finish.

Calls to action (CTAs) are another key element of successful video
content. Every video should guide the viewer on what to do next,
whether it’s to visit your website, subscribe to your email list, or
contact you for a consultation.

Without a clear CTA, even the most engaging video can fall flat.
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BEST PRACTICES

Quick Wins

Q}

1. Keep Videos Short: Ensure your videos are 1-2
minutes long to keep viewers engaged.

2. Use Storytelling: Structure your videos around a
clear, relatable narrative that draws viewers in.

3. Add a CTA: End each video with a specific call to
action, directing viewers on what to do next.
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Measuring Success

Measuring the success of your video marketing efforts is
crucial for refining your strategy.

Fortunately, there are plenty of metrics you can track to
gauge how well your videos are performing. Start by looking
at the number of views—this gives you a sense of how wide
your reach is.

However, views alone aren’t enough. Engagement metrics,
such as likes, shares, and comments, tell you how actively
people interact with your content.
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Key to Success

Another important metric is the click-through rate (CTR). This measures
how many viewers clicked on your CTA and took the next step, such as
visiting your website or filling out a form.

If your CTR is low, it may be a sign that your CTA needs to be clearer or
that your content isn’t resonating with the audience.

Conversion rates are another critical metric. This tells you how many
viewers ultimately took the desired action, such as signing up for a
newsletter or requesting a quote.

High conversion rates mean your video effectively persuaded viewers to
take action, while low conversion rates suggest there may be a
disconnect between your video’s content and your target audience’s
needs.
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BEST PRACTICES

&‘ Quick Wins

1.Track Views: Use platform analytics (like YouTube or
Facebook Insights) to track how many people watch
your videos.

2. Monitor Engagement: Check how many people like,
comment, or share your video to measure interaction.

3.Evaluate CTR: Measure the click-through rate of your

videos to see how effective your CTAs are at driving
action.
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Conclusion

Remember that success won't come overnight as you embark on
your video marketing journey. Like any other marketing effort, it
requires time, patience, and consistency.

Start small by producing simple, authentic videos that introduce
your agency, answer common questions, or provide helpful
advice.

Each video will teach you more about what resonates with your
audience and how to improve the next one.

Additionally, don’t be afraid to experiment. The beauty of video
marketing is its flexibility. You can test different formats, tones,
and types of content to see what works best for your agency.
Whether you’re creating quick explainer videos, in-depth policy
breakdowns, or fun behind-the-scenes clips, variety keeps your
content fresh and engaging for your audience.

Ultimately, video marketing offers endless opportunities to
showcase your agency’s expertise and personality. By following
the strategies outlined in this guide and embracing video as a
powerful tool, you’ll be able to elevate your agency’s presence
and connect with potential clients in meaningful ways. It’s time to
start rolling and let video marketing transform the way you engage
with your audience.
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About Goma Marketing

At Goma Marketing, our mission is simple: help insurance
agencies stand out and succeed, minus the stuffy suits and boring
buzzwords.

We believe in practical strategies that work, showing off your true
personality, and having a little fun while we’re at it.

Interested in finding out more? Please visit us at
www.gomamarketing.com/get-started/.
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